








For Oxfam America, communication was as integral to its strategy as its grant
making. It consistently sought to shift public perceptions around complex issues
of poverty, so that the public would support genuine solutions that addressed
root causes. A central part of this reframing was to portray the dignity and
capability of the people and communities with which it worked, treating them
as purposeful actors rather than victims. The author’s involvement in Oxfam
America communications was a formative experience for her and it influenced
her career in signigicant ways.


















